2015 Washington State

Farmland Preservation Indicators
In 2009, the Farmland Preservation Task Force adopted a series of indicators to track trends, conditions, and opportunities around farmland. Updated in 2015, these indicators offer perspective
on the viability and future of agriculture in Washington and help answer the question, "Are activities helping to improve the condition and availability of farmland in Washington?"

INDICATOR GROUP:

Number of Farmers Markets

STRENGTHEN COMPETITIVENESS
While many variables impact the economic health of
agriculture in Washington, an overall sense of costs
and returns can indicate whether farming is strong,
leading to farmers continuing to farm or new farmers
coming on with a chance to be profitable. A diversified state agricultural economy improves opportuni-

2003

76

2004

93

2006

95

2007

103

2008

108

2009

140

2013

150

Farmers Markets and Direct Marketing
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Farm Income and Net Value
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The full Washington State Farmland Preservation

Opportunity Outlook

Indicators report is available at: ofp.scc.wa.gov

For farmers interested in direct marketing, provide
outreach and support to help them get their product

Contact:
Office of Farmland Preservation - ofp@scc.wa.gov
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to a localized marketplace.

